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Fryys
e Survey Report

FPurpose:

Fruit juice corparag;
i 1WE:'Tg'f"'-'r'i-:l-u: need to know what markets they should target

with their varous hines ﬂfjuitca_ T]'Lf'_..- Vaht v ko what |5 going 10 gell and what wall
be & waste of time and mone, . froduce and advertise. Therefore, this is @ general
survey which could be -ﬂ-dm'ini.ﬁ,‘[E;td 1 the general cublic. either by an individual cOmpany
in the fruit juice ':nl:’h.:sir:..- or by 3 Surveyar whe could then make the results available 10 &0
campany who 15 interested ip uhtaining them

A survey was conducted 1o coflect information on basic fruit juice preferences inl

general, as well as various correlztions between demagraphics and fruit juice preferences.

Method:
Twenty (20) randomly selected individuals panicipated in this survey. Participants

anonymously completed questicnpaires which contained three (3) -qum'ti::rm about
demographics and five (5) on the topic of fruit juice. {For a copy of the SUTVEY. See
Appendix 1).

Dut of the 20 people eyrveyed, 12 of which are fernales and 8 are men, ages were
dispersed fairly equally among the various ranges, 2 participants were 12 years of age or

under, 3 were 13 to 17, § were in the r&nge of 1810 25, 1 was between 25 and 35, 6 we
] I . * e



1
=5 10 50, and J were 65 or over. T iia ey of the dividuals surveyed Were
Elhme majonk:
T : his
fralian {14 cul af 20%, There Votre 5-Iri..+.J_-| i and § Hispanic. All demograp
; Pl ¥

Besults:

OFf all the people surveyed, male snd female, orange Juice proved o be the moft
popular type of fruit juice, overall Qwer 5ot of females and meles, Jtalians, Hispanics
and Irish, and people of all age groups prefer orange juice over all others. The second
favonte rype of juice was apple, panicularly among younger individuals.

Aare than 50% of the people serveyed szid they drank cheir chosen type of froit
juice ece 3 day, and more than 50% also srated that they consume this juice in the
marning more than any other time of day, with the afiemoon coming 10 second place, but
hy 2 wide margin, An impressive 959 of participanis admitted that they do like the 1aste

of multi-fruit juice blends. OF such juice combingtions, kiwi-strawberry seemed 1o be the
most popular, with apple-cranberty and orange-banana receiving very similar resulis. (See
Appendix 2 for a complete listing of survey Tesulis, elong with graphical illustrations.)
Through a thorough analysis of the survey resulls, it appears evident that cortain
demographics mainteined direct correlations with specific froit juice preferences, Ethnicity
did mo1 appear 1o have 2 significant relationship 10 such preferences,

halian and 1rish

participants expressed exiremely similar likes and dislikes. In termg of gender, men ang

£t rall. Ho femal
wormen both preferred orange juice O¥e Wever, &5 tended to show o broader

_ 3 BTiCES, A‘ i
diversity in terms of various JW5® pEe e Wes an importan factar, showing thay
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nholiEh OTange juice sy ; : <
although 0range juice still remajp, s gained popularity Aot
Bl OTE

e favorite, It

- le. whil ” - if
older peop © apple juice wq, Mare popylar among YOURES! individuals, (5PECEE
[} u r—

demographic quantities and Preferenee, can also be found in Appendix &)

Conclusion:

Owerall, orange juice has Broven 1o be the mast popular tYpe of fruit juice Ifa
company was depending on this SUTVeY 1o prganize &N advertising campalgn, they would
know what kinds of scenes 1o poriray in their television commercials, billboards, and print
ads in magazines and newspapers. Since 0% of people surveyed stated that they are
mast likely 1o drink fruit juice in the moming, they could show scenes of early moming
sunrises and friendly breakfasts. Since young children seemed to fike apple juice a lot and
enjoy drinking it in the afternoen, sdvertisements could be created poriraying the school
cafereria and smiling children, which would not anly appeal to the children, but also to
parents who do the grocery shopping.

Since kiwi-strawberry seemed 10 D& pOpular, siores could order a greater quantity
of thal typé of juice blend, and less of the 1¥pes that people da nat like. By finding au
whit people like and adjusting thei? cerporations’ marketing strajegy accordingly,

v v i 1 s
businesses could significantly ICFEAsE RSl and oo Slmul‘tme“‘-‘ﬂ!’ they could
be saving time and money of unﬁu-:-:l:ssﬁ.tl adw ertising CAMDaigns. ge well a5 ol
s Minating

Lhe cverstocking of upreanted products on supertarke; shelves E]nj;.,r by und
Undersian

. dln
the public can a business truly FeaeD thern. g



Appendix 1
' E-QFE"-."ET

Gender  female | |
male [ 1

e 12 & und

8 o 1317 e[ % . 50 [

L] s1-65 [ ]

1825 k] 558 over [ ]
26 - 35 E ]

Ethnic Background:

What & vour fovorte tvpe of fruit juices
2. How offen do you drink ths type of juice?

Lal

whenwhat fime of day are you most Bkety to drink this Juice®
. Please check ore of the following:
moming |

(1
afternacr |
evening | ] :
other... [ ] please spacity
4, Do you like the raste of mulli-fruit juice blends$ YES [ ]

NG

) N o) e
o - ~cording to wiseh you think 1% the bes
d. Ronk {he following oL

g rs:
ccrﬂ‘:JIr‘-Gh%';:;r giﬁﬂsf appealing 1o your faste]
[‘I — i

orange - banong

i

apole - Cronemy
—— F:':J

i - girawbemy

_-_._-—'
e “’“"‘; for your time and cooperationt!
Thﬂn:’h Jsljlsm e B sinceraly apprecatedil :
o b S
= H-:- = 3 .ﬁ:"a - % 1‘ '_JI-:'l



Appendix 2

Hivey pesults

Ry Paricipants)
Gender:  Female 19

{
Wale 8 !ﬁ;
Ager 12 i
5 3 (15%) 1 - 5O & {307
18249 5 |25%) 51- 45 0 |C%)
&5 R over 3 [13%]

Ethric Bockgrouwnd: Italian 4 [TOE
Irish 5 {25%)
Hispanic 1 |5%)

1. Favorite julceas: Qronge i (&5%]
Apale 4 (20T
Lermonade 1 |55
Crantamy 1 [5%5]
Grope ' (5%}

9. How often: QpproK. ONCe per Goy 1 1555
aporox. wice per ooy 4 1205
approx. 3 fimes per week 4 [20%]
cppron. Cnoe Der week i (=)

e iR oflemcon & [30%
Eu&l‘ﬂﬂﬁ 4 rm;
iate night A {10%)

ok ies blends: ke 1¥ (957
R L Distke 1 |5%)
5 Ranking of compinahians: Best kiwi - strawbemy 11 [55%)

cpple - cranberry 5 (25%)

. crange-barona 4 [20%)
Worst: kiwi - strawbemry 8 [40%)
Cpple - cranbemy & [(30%)
ofange - banana & [30%)



Females (17 GENDER
orange 7 553, Males &)
BEpiE: 3 25 & 7E%
lemonade E% ::JEE : 1%
Qarope 1 A% cronbemy 137
ETHNICITY
ltalians 14) T
Qrange ¥ 64T oronge 3 &0
apple 2 14% apple 2 A0%
lemonade 1 7%
grape 1 7 : 1
cranbemy | 7% Hisoanic (V)
orange i 1005%
N = e
AE
36- 50 [6)
Under 18 (3}
orange 4 (67
-ange 3 (60 %) lemonade 1 {179
so'e 2 (40%] cranbemy | [17%)
18-33 o, /
- ba kb over
orange 3 [50%. 2
apple 2 (33%] cange 3 (10
gape 1 (17%] | o}



¥ F':*FJUIW T'II"F?E'S of Fruit Juice
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